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Case Study: Educational activities for senior inhabitants? 

Title, location, country 

 
Hotchpotch* days  
Geel, Flanders, Belgium 

 

 

 

 

 

 

 

 

 

 

 

 

Hotchpotch is a thick soup or stew made from meat and vegetables. During the 
‘hotchpotch days’ senior citizens can participate at a seniors can participate in a colorful 
mix of activities. 

 

 
Who are partners in this process?       
 
This practice is an initiative of the "Council for the participation of seniors" of the 
municipality Geel. This council consists of representatives of all local associations for 
seniors, along with some independent people (seniors who are not members of an 
association). 
 
Every year they organize during "the week of the elderly" (Flemish initiative) a cultural 
and educational program for all senior residents of Geel. 
 
The associations for seniors work together with different local actors such as the 
cultural center, the library, the local service centers, sports facilities, the nursing home, 
the local university, ... 
 

 



 

 
How is the intergenerational practice realized?    Methodology & techniques?                                                                                    
                                             
During the fortnight following methods are used: 
- Informative lectures (eg on inheritance law, dementia, ...) 
- Practical classes (eg cooking, aqua gym, swimming, ...) 
- Educational visits (eg, nursing home, home brewing, ...) 
- Guided walks (eg heritage World War I, ...) 
- Third Age University (lectures on history, art, ...) 
- Theater (for grandparents and grandchildren, forming theater around dementia, ...) 
- Photo quests 
- Performance music groups 
- ... 
 
Communication channels: 
- leaflets 
- website 
- posters 
- word of mouth 
 
Participation is usually free, except for activities with food or drink consumption. 

 

What can be the results and other effects?                   
 

 Contacts and networking 

 People become enthusiast and more likely to participate in the future 

 People learn on topics 

 

What was the key learning from the process? What were the main conclusions? What 
worked well, what was missing, what is the main challenge at his moment?                

 The project is just starting up. 
 

 

Further information, contact/documents/website 

koen.van.den.broeck@landelijkegilden.be 
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An screenshot from the leaflet : 
 
 


